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Quantifiable metrics: LCA

Scope 3

Direct Indirect



A deceptively simple solution?

"Our innovative biomaterial"
"Made with 80% recycled material"
"The 'feelgood' factor of a product made from ocean plastic"
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Growth focused business practices Unethical design methodologiesProduct intent:

EOL triggers:

Infrastructure:

User understanding:

EOL purpose

Processing facilities Repair shops Part availability

Lack of metrics Unclear labelling Waste distancing

Product breakdown Changing needs Desire for new
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Electrolux (2014), NTU (2019)
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Product System App
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Clear metrics



Clear metrics

+
You're replacing this product 
prematurely!
If you purchase this new product, 
you will create 10kg more CO2 than 
if you repaired it for another year.
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EOL purpose
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